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1. Introduction 
 
TACTIX5 provides digital marketing services such as email, social media marketing, Google Ads, as well 

as website design and development. Our team uses email marketing to connect with and keep in touch 

with our prospects and customers. Email marketing is essential for maintaining relationships as email 

allows you to send a custom, personal email based on certain activities or triggers. The possibilities are 

endless. 

 

 

About MailChimp 

MailChimp, originally released in 2001, is an email marketing service perfectly geared for small business. 

It allows anyone to design email campaigns, share them on social networks and it integrates with many 

applications. By 2014, MailChimp was sending over 10 billion emails a month. In 2016, MailChimp was 

ranked #7 on the Forbes Cloud 100 List.  MailChimp offers free plans for lists with under 2000 

subscribers or if you send under 12,000 emails a month. 
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2. Account Set-Up 

All you need to start is an email address. When creating an account, MailChimp will ask for certain 

business details, such as the business website and physical address when completing the sign-up 

process. MailChimp even asks a few questions to get to know a little about the business, which will 

help tailor it’s services. 

 

 

MailChimp – Create an Account 

  

https://mailchimp.com/help/create-an-account/
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3. Getting Started 

MailChimp will then prompt users to start designing their first email. There is the option to design a 
template or use one of the versions provided by MailChimp. 
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4. Campaign Builder 

This is the MailChimp Campaign Builder. The email is on the left, and the components you can add on 

the right. Clicking on each element will allow you to customize the content and look. Users can drag and 

drop elements to create an email that’ll fit your brand’s look and feel. You can “Preview and Test”, “Save 

as Template” or “Save and Exit” from the top menu. 

 

 

MailChimp – Design an Email Campaign 
  

https://mailchimp.com/help/design-an-email-campaign-in-mailchimp/
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5. Campaign Details 

Once the email is finalized, users can “Save & Close”. There are a few more things to complete. Users 

can name your email (for reporting purposes), choose who the recipients are, who the From line is, 

complete the subject line, connect social profiles and even test your email. Complete the final details and 

then decide whether to send the email now or schedule it for later. 
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6. MailChimp Analytics 

MailChimp tracks campaign clicks, opens, and other data. MailChimp tracks list averages and compares it 

to existing benchmarks for others businesses in the industry. 

 

 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

MailChimp – Email Campaign Reports 
  

https://mailchimp.com/help/about-email-campaign-reports/
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7. MailChimp Features 

MailChimp offers a variety of features to help make email marketing easy. Here are just a few examples 

of what you can do with MailChimp: 

• Scheduling 

Once you’ve created your email, you have to schedule it. Hit the schedule button to start. 

 

Users will be prompted to select a date and a time to schedule. There are some additional 

options for paid members, such as “Timewarp” which matches your delivery time to the recipients’ time-

zone. MailChimp also offers “Send Time Optimization” for paid members, by changing the send time 

based on the user’s click data. 

 

MailChimp – Schedule a Campaign 
 

 

• List Management 

MailChimp offers ways for users to build and manage your email list. One major part of complying 

with anti-spam laws is to include a unsubscribe link in each communication. This is automatically included 

in each email! MailChimp also offers options to help keep your list compliant, such as double opt-ins. 

MailChimp – About Unsubscribes 
  

https://mailchimp.com/help/schedule-or-pause-a-regular-email-campaign/
https://mailchimp.com/help/about-unsubscribes/


A Guide to Using MailChimp 
 

 
10 

 
7. MailChimp Features (continued) 

• Merge Tags 

MailChimp offers ways to personalize email with dynamic content. One easy way to personalize 

an email is to include the subscriber’s first name. MailChimp offers a large number of tags, which really 

allows custom emails. 

 

 
 
MailChimp – Merge Tags Cheat Sheet 
  

https://mailchimp.com/help/merge-tags/
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8. Advanced MailChimp Features 
 
Along with creating email templates, MailChimp offers a few other features to help build an email list and 

engage an audience. Using the MailChimp Form Builder, users can create an opt-in form that can be 

added to a website to collect subscribers for an email list. MailChimp also offers a Landing Page builder, 

used for marketing campaigns with specific goals. Finally, MailChimp now offers the ability to create 

social media ads directly from campaigns. 

 

 
 

MailChimp – How the Form Builder Works 
 
MailChimp – Design a Landing Page 
 
MailChimp – Create a Facebook or Instagram Ad 
 
  

https://mailchimp.com/help/how-the-form-builder-works/
https://mailchimp.com/help/create-a-landing-page/
https://mailchimp.com/help/create-a-facebook-or-instagram-ad-with-mailchimp/
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8.  Advanced MailChimp Features (continued) 
 
There are many other advanced features that can help users improve their marketing efforts. MailChimp 

offers services such Marketing Automation to Remarketing Ads. Start email marketing today! 

 

 

MailChimp – Marketing Automation 
 
MailChimp – Google Remarketing Ads 
 
MailChimp – Transactional Emails 
  

https://mailchimp.com/features/marketing-automation/
https://mailchimp.com/features/google-remarketing-ads/
https://mailchimp.com/help/about-transactional-email/


A Guide to Using MailChimp 
 

 
13 

 
9.  Support 

Looking for any assistance, send TACTIX5 an email and we’ll get back to you with an estimate.  

There are a few ways to get a hold of us!  

1. You can contact us by submitting a request to sales@tactix5.com, this will create a support ticket 
in our system and will allow us to manage your request efficiently.  

2. You can also visit our website at www.tactix5.com and click on the red Help button to submit a 
ticket anytime.  
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10.  Examples 

We at TACTIX5 provide tactical marketing services, including websites, paid ads, social media, lead 

generation, email marketing and more. Interested in what TACTIX5 can do for you? Contact us at 

sales@tactix5.com or 1-855-543-8345. 

  

mailto:sales@tactix5.com
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