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A Guide to Using MailChimp

1. Introduction

TACTIX5 provides digital marketing services such as email, social media marketing, Google Ads, as well
as website design and development. Our team uses email marketing to connect with and keep in touch
with our prospects and customers. Email marketing is essential for maintaining relationships as email
allows you to send a custom, personal email based on certain activities or triggers. The possibilities are

endless.

About MailChimp

MailChimp, originally released in 2001, is an email marketing service perfectly geared for small business.
It allows anyone to design email campaigns, share them on social networks and it integrates with many
applications. By 2014, MailChimp was sending over 10 billion emails a month. In 2016, MailChimp was
ranked #7 on the Forbes Cloud 100 List. MailChimp offers free plans for lists with under 2000

subscribers or if you send under 12,000 emails a month.
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2. Account Set-Up

All you need to start is an email address. When creating an account, MailChimp will ask for certain
business details, such as the business website and physical address when completing the sign-up
process. MailChimp even asks a few questions to get to know a little about the business, which will

help tailor it’s services.

Get started with a free
account

Find your people. Engage your customers. Build your brand. Do it all
with Mailchimp’s marketing tools. Already have an account? Log in

Email

Username

Password <& Show
® One lowercase character ® One special character

@ One uppercase character ® 8 characters minimum

@ One number

By clicking this button, you agree to
Mailchimp's Anti-spam Policy & Terms of Use.

MailChimp — Create an Account
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3. Getting Started

MailChimp will then prompt users to start designing their first email. There is the option to design a
template or use one of the versions provided by MailChimp.

Let's get started.
e

25% complete

Start designing your first email

Southern Bike Co.

+

Start from scratch -

Simple layout Make an announcement

Add your contacts to Mailchimp

Send your first real email
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4. Campaign Builder

This is the MailChimp Campaign Builder. The email is on the left, and the components you can add on
the right. Clicking on each element will allow you to customize the content and look. Users can drag and
drop elements to create an email that'll fit your brand’s look and feel. You can “Preview and Test”, “Save
as Template” or “Save and Exit” from the top menu.

)

/_.é

View this email in your browser ‘ Content ‘ Design Comments

Drag any of the blocks below into the
o
I_ 0 =4 (0)

campaign preview on the left. Go

ahead, try dragging a text block to the

top of your campaign.

It's time to design your email.

Now that you've selected a template, you'll define the layout of your email and
give your content a place to live by adding, rearranging, and deleting content
blocks.

Skip these m

When you're ready to change the look of your email, take a look through the
“design” tab to set background colors, borders, and other styles.

If you need a bit of inspiration, you can see what other Mailchimp users are Text Boxed Text Divider Image Image Group
doing, or learn about email design and blaze your own trail.
k
00
Image Card Image + Caption Social Share Social Follow Button
Copyright © *ICURRENT_YEARI* *ILISTCOMPANY!", All rights reserved.
*lIFNOT:ARCHIVE_PAGEI" ILIST.DESCRIPTIONI*
Our malling address is:
*IHTML:LIST_ADDRESS_HTMLI* “IEND:IFI* Footer Code Video Product Rec Product

Want to change how you receive these emails?
You can update your preferences or unsubscribe from this list

*IIF:REWARDSI* *IHTML:REWARDSI* *|END:IFI*

Promo Code

Design Save & Close >

MailChimp — Design an Email Campaign
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5. Campaign Details
Once the email is finalized, users can “Save & Close”. There are a few more things to complete. Users
can name your email (for reporting purposes), choose who the recipients are, who the From line is,

complete the subject line, connect social profiles and even test your email. Complete the final details and

then decide whether to send the email now or schedule it for later.

Jesse
@ Campaigns Templates Lists Reports o R’:“E“-:‘ b

Let's get started! Draft

Finish later
Draft email TR 1w
Edit name
To Add Recipients
Who are you sending this campaign to?
Who is sending this campaign?
Subject Add Subject
What's the subject line for this campaign?
s time 10 desiga your email
e e e e et
e e
Syl g bk f s . s ek S e We'll add the required MonkeyRewards badge to your footer.
o et o

A plain-text version of this email will be included automatically. Edit

°
°
°
® O

Uh oh. We detect default content in your email. You should remove
any default text before sending.

S e—— — Enable Social Cards
Send a Test Email

Share your campaign  https://mailchi.mp/[xxxxxx]/[xxxxxx] Edit

Connect Facebook ’ Connect Twitter
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6. MailChimp Analytics

MailChimp tracks campaign clicks, opens, and other data. MailChimp tracks list averages and compares it

to existing benchmarks for others businesses in the industry.

10 Year Reunion Fundraiser

Overview  Activity v Links  Social E-commerce  Conversations  Analytics360

6,500 Recipients
List: Independent Donors Delivered: Wed, Apr 27, 2016 12:00 pm
Subject: Your 10-Year Reunion is Around the Corner! View email - Download - Print - Share
12 19.95 $239
Orders Average order revenue Total revenue

Open rate 51.0%  Click rate 22.3%
S )
List average 51.0% List average 22.3%
Industry average (Non-Profit) 19.9% Industry average (Non-Profit) 2.2%

3,316 1,449 0 0

Opened Clicked Bounced Unsubscribed
Successful deliveries 6,500 100.0% Clicks per unique opens 43.7%
Total opens 4,105 Total clicks 2,680
Last opened 4/27/16 9:00PM Last clicked 4/27/16 8:01PM
Forwarded 0 Abuse reports 0

MailChimp — Email Campaign Reports
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7. MailChimp Features
MailChimp offers a variety of features to help make email marketing easy. Here are just a few examples
of what you can do with MailChimp:

e Scheduling

Once you've created your email, you have to schedule it. Hit the schedule button to start.

@ Campaigns  Templates  Lists  Reports

Let's get started! Draft

Draft email

Finish later

Users will be prompted to select a date and a time to schedule. There are some additional
options for paid members, such as “Timewarp” which matches your delivery time to the recipients’ time-
zone. MailChimp also offers “Send Time Optimization” for paid members, by changing the send time

based on the user’s click data.

MailChimp — Schedule a Campaign

e List Management

MailChimp offers ways for users to build and manage your email list. One major part of complying
with anti-spam laws is to include a unsubscribe link in each communication. This is automatically included
in each email! MailChimp also offers options to help keep your list compliant, such as double opt-ins.

MailChimp — About Unsubscribes
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7. MailChimp Features (continued)
e Merge Tags
MailChimp offers ways to personalize email with dynamic content. One easy way to personalize

an email is to include the subscriber’s first name. MailChimp offers a large number of tags, which really

allows custom emails.

Use this area 1o offer a short preview of your mail's content View amail in your browser

Content Style Settings

B I Ue < ry
Drop an image here - G TP ===
m Hi, *IFNAMEI*
It's time to design your email.
Hi, *I FNAMEl* Now that you've selected a template, you'll define the layout of your email and give your content a place to

It's time to design your email. live by adding, rearranging, and deleting content blocks.
Now that you've selected a template, you'll define the layout of your email and

give your content a place to live by adding, rearranging, and deleting content
blocks. If you need a bit of inspiration, you can see what other MailChimp users are doing, or leam about email
design and blaze your own trail

When you're ready to change the look of your email, take a look through the “design” tab lo set background

colors, borders, and other styles

When you're ready to change the look of your email, take a look through the
“design” tab to set background colors, borders, and other styles.

If you need a bit of inspiration, you can see what other MailChimp users are
doing, or learmn about email design and blaze your own trail.

0o 6

Copyright € "ICURRENT_YEARI® “ILIST.COMPANYT", All rights reserved.
“IIFNOT:ARCHIVE_PAGEI" *ILIST:-DESCRIPTIONI"

Our mailing address is:
*IHTML:LIST_ADDRESS_HTMLI* "IEND:IFI*

Want to change how you receive these emails?
You can update your preferences or unsubscribe from this list

“lIF:-REWARDSI® IHTML:-REWARDSI® JIEND:IFI*

MailChimp — Merge Tags Cheat Sheet
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8. Advanced MailChimp Features

Along with creating email templates, MailChimp offers a few other features to help build an email list and

engage an audience. Using the MailChimp Form Builder, users can create an opt-in form that can be

added to a website to collect subscribers for an email list. MailChimp also offers a Landing Page builder,

used for marketing campaigns with specific goals. Finally, MailChimp now offers the ability to create

social media ads directly from campaigns.

Create anadin a
few steps

o1 Define your target

Decide who will see your ad and set your
budget. You can target people similar to
your contacts or choose certain
demographics.

02 Design your ad

03 Review and submit

MailChimp — How the Form Builder Works

MailChimp — Design a Landing Page

MailChimp — Create a Facebook or Instagram Ad

n Facebook

Refine your audience

Atlanta

All Women Men

18 - 65+

Total budget

$70.00

TACTIX5
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8. Advanced MailChimp Features (continued)
There are many other advanced features that can help users improve their marketing efforts. MailChimp

offers services such Marketing Automation to Remarketing Ads. Start email marketing today!

MailChimp — Marketing Automation

MailChimp — Google Remarketing Ads

MailChimp — Transactional Emails
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9. Support

Looking for any assistance, send TACTIX5 an email and we’ll get back to you with an estimate.

There are a few ways to get a hold of us!

1. You can contact us by submitting a request to sales@tactix5.com, this will create a support ticket
in our system and will allow us to manage your request efficiently.
2. You can also visit our website at www.tactix5.com and click on the red Help button to submit a

ticket anytime.

TACTIXS e e e

TACTICAL MARKETING SERVICES

il ‘4’»“@"
L §

THE/WORK

Need a Website?
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We at TACTIX5 provide tactical marketing services, including websites, paid ads, social media, lead

generation, email marketing and more. Interested in what TACTIX5 can do for you? Contact us at

sales@tactix5.com or 1-855-543-8345.

RAVENS

We're experts in Contests, Sweepstakes, Promotions.
Providing incentive styled marketing solutions using
email, social media and advertising techniques that
build digital communities, engage consumers and
deliver a targeted response

BERNINA

Nov 20 - Jan 10
>avings in a
Winter B
\Wonderland

win a B 530 Swiss Edition

—
N
~

The winter sale is on now! Stay
warm this season and save up to
$2400 on a brand new BERNINA
780 E.

Enter for a chance to win a brand
new B 530 Swiss Edition in
BERNINA red!

$2199

o‘T'\ETropical Plant Concepts Inc.

Sign up to learn more about our

interior landscaping services, plus
receive a 10% discount when.you
refer a friend.

on tickets worth
g your soul for.

g son tickets worth over $10,000

" . he by once in a lifetime. You
“bn say we made a deal with
B himself to get them. That's

Devil has given up his seats

ihe fans can see your favorite
enrique, Zajac and Zidlicky
ut on the ice for the Stanley

season.

DEVIL IS WAITING

Value

-
.".‘, -

i to a friend | View in Browser | Remove Me

enter now
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